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Res. No. 574
By: the Speaker (Council Member Miller)

and Council Members Diaz, Felder,

Fidler, Gennaro, Gerson, McMahon,

Monserrate, Nelson, Quinn, Reed,

Rivera, Sanders, Vann and Yassky; also

Council Members Recchia, Seabrook

and Stewart

Title:
Calling upon New York retailers, clothing brand manufacturers and designers to commit to production in New York City factories that abide by responsible industry standards and designating November 29, 2002 as "Made in New York Day," to encourage patronage of companies committed to responsible production in New York City.

New York City’s garment industry came into being to meet the need for the manufacture of military uniforms for Union soldiers during the Civil War.  The industry and was converted to civilian use when the war ended and the City has been recognized as the fashion capital of the United States ever since. 

Prior to the terrorist attacks on the World Trade Center on September 11, 2001, New York City’s apparel factories produced 28% of all dresses made in the United States and 18% of women's outerwear including coats, suits and sportswear.  The City's garment industry generated approximately 100,000 jobs, more than 60,000 in apparel and textile manufacturing and another 38,000 in wholesale selling.
  The industry is the City's largest manufacturing sector and almost 80% of the industry's companies are small businesses employing fewer than 20 people. Of the City's 60,000 garment workers, 12,000 worked in Chinatown near the World Trade Center.

During the summer of 2001, New York City's $14 billion garment industry was already suffering from the effects of a national recession as well as competition from cheap imports emanating from countries where workers are paid less than $1.00 for a day's work.  The events of September 11, 2001, and their aftermath, severely disrupted an industry that was already ailing.  After the terrorist attack, lower Manhattan was shut down for several days and garment factories in nearby Chinatown were unable to open.  Many of the 12,000 workers in Chinatown factories were away from work for a week or more. Deliveries to and from the affected factories were stalled, undermining manufacturer-retailer relationships and precipitating cancellations of orders.  Furthermore, many out-of-town retailers, frightened at the prospect of continued terrorist activity, cancelled buying trips to New York City, shutting off new business.  When the factories reopened, thousands of workers were laid off and as many as 70% of those who remained were asked to work reduced hours as many businesses now operated at 50% of capacity or less.

Industry insiders feared that New York City's factories would lose as many as 20,000 jobs and that many of the small factories would close outright without a new infusion of production.  The “Made in New York” campaign, created by the Garment Industry Development Corporation (GDIC), was launched out of this concern.  In testimony before the New York State Assembly on December 6, 2001, GDIC Executive Director, Linda Dworak, described this initiative as follows:

In order to address this crisis, an historic coalition of designers, manufacturers, retailers and the apparel industry union UNITE have come together to support GDIC's Made in New York campaign. Through the "Made in New York" apparel initiative, manufacturers will produce, retailers will sell, and consumers will buy more clothing made in New York factories, to preserve jobs for struggling New York garment workers.


The initiative features a hang-tag which has the words "UNITE! Proudly Made in New York" over the image of the American Flag.  Made in New York promotes retail apparel that is produced in New York to consumers around the world and asks retailers and brand-name manufacturers to place orders in New York garment factories in order to preserve jobs for New Yorkers. By supporting the Made in New York hang-tag, consumers can display their support to New York, and directly aid New York's economy. And by participating in Made in New York, retailers can do the same, while adopting a sensible strategy to boost declining sales by giving citizens an admirable and patriotic reason to shop.


Resolution No. 574 calls upon all of New York City's retailers to support clothing brand manufacturers and designers that commit to production in New York garment factories operating under responsible industry standards. The Resolution designates Friday, November 29, 2002 as "Made in New York Day", a day upon which there will be a number of activities planned to publicize the campaign.

Invited to testify about the campaign at the hearing are Linda Dworak, Executive Director, Garment Industry Development Corporation; Bruce Raynor, President, UNITE; Mark Shulman, Chief Operating Officer, Brooks Brothers; Bud Konheim, Chief Executive Officer, Nicole Miller; Elie Tahari, President, Elie Tahari; Steven Thomas, Executive Director, National Association of Blouse Manufacturers; Teddy Lai, Executive Director, Greater Blouse, Skirt and Undergarment Association; Arnold Harris, Apparel Manufacturers Association; and Adam Friedman, Executive Director, New York Industrial Retention Network.

� "Industry Info: The Fashion Industry and New York City" (Garment Industry Development Corporation ,undated).


�" New York Apparel Industry" Fact Sheet (UNITE, undated).


� Testimony of Linda Dworak before the New York State Assembly's Standing Committee on Economic Development, Job Creation, Commerce and Industry, and the Assembly Standing Committee on Small Business.
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