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Thank you Chairman Vacca, and honorable members of the Committee on Technology, 

for holding this important hearing on the Economic Impact of the Film & Television 

Industry on New York City. My name is Matt Miller and I am the President & CEO of 

the Association of Independent Commercial Producers.  The AICP is a national trade 

organization dedicated to representing the interests of the commercial production industry 

within the advertising community, business circles, labor unions, and government agencies.   

 

Currently, our organization represents 350 commercial production companies, as well as 

over 200 vendors and suppliers who depend on a healthy commercial production industry 

for their livelihood.  While we are a national organization with members throughout the 

country, over 132 of our member companies have offices in the State of New York, and 

76 of those serving as the company’s main headquarters.   

 

ECONOMIC IMPACT 

The commercial industry is an important economic engine. Our members spent close to 

$3.83 billion on direct production expenditures in 2015 (the 5 year average is $3.37 

billion). According to a recent industry-wide survey, roughly $3.37 billion of this total 

was spent on domestic production, with about $460 million spent on overseas production. 

When factoring in additional expenditures, including talent payments and post-production 

costs, the total economic impact generated by productions shot by AICP member 

companies reaches $6 billion dollars. Companies who shot their projects in New York 

invested over $607 million in production expenditures in 2015, the second highest total 

for any domestic (or international) region. 
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The commercial production industry has often been described as the “bread and butter” 

of the production economy here in New York and in many production centers around the 

country.  As our organization’s name suggests, we are an industry of mostly small and 

medium-sized businesses that employee on average between 18 and 22 staff employees 

(NOT including freelance employees).  In a typical year, commercial production 

companies account for approximately 10,000 shoot days (1,300 of which are located in 

NY or 13%) of filming on location in New York, along with hundreds of days of filming 

in soundstages across the state. 

 

The commercial production industry also provides thousands of good-paying jobs for 

New York’s working families.  Based on 2015 data, our industry provides approximately 

6,300 full-time equivalent jobs** for New York’s workforce. 

 

INCENTIVES 

However, competition from foreign governments vying for production income has led to 

increased production outside of the country, and from states across the country taking 

aggressive action to grow their share of production dollars and hurting many industry 

employees here in New York.   

 

Luckily, the State of New York undertook an ambitious effort to attract and retain 

commercial production with a tax credit program launched in 2007.  By all accounts the 

program has been a great success. New York’s economy has greatly benefited from the 

increased employment and tax revenues that come from this segment of the industry.  

New York’s program features a three-tiered Commercial Production Tax Credit program, 

investing $7 million to reclaim their share of the commercial production industry.  

 

In an average year of the Commercials program, participating AICP members film over 

450 projects in New York and spend over $101 million in-state. Incentivized projects 

make up approximately 17% of the total spend our members invest in-state.  That’s 

roughly $3.4 million spent per company in the program. 
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Actors, production staff and any other employees spending time in-state during 

production spent money on hotels, food and other activities (including parking tickets, 

creating revenue directly to municipalities) 

 

In order to spend enough money to qualify for the tax credit, companies were required to 

utilize in-state vendors for things like costume rental, wardrobe costs, production 

equipment and props – anytime this type of cost was incurred out of state (in nearby NJ 

or CT) it was deducted from the qualifying amount of money spent. 

 

We also want to recognize and acknowledge the invaluable work that NYC officials 

perform on a daily basis, providing our members with the safety and reliability to 

produce advertising related projects on the very short timelines (sometimes 48 hours) that 

are increasingly driven by costs and location logistics.   

 

One of the misconceptions about our industry is that there is a fixed amount of work that 

will occur in a certain location regardless of economic or regulatory circumstances.  In 

the commercial industry, every job is considered up for grabs prior to its being filmed.  

This City’s commitment to the unique needs of the commercials industry has contributed 

to a positive environment for attracting production. 

  

CONCLUSION 

As you know, there are detractors who believe providing incentives to a state that hosts a 

significant portion of the industry is not tax-money well invested.  However, in a global 

economy where industries of all kinds compete for New York’s attention, the 

entertainment industry remains one of this state’s signature industries that provides good-

paying jobs for New York’s working families. 

 

These programs provide more than just a direct economic incentive to film in New York.  

They send a message to producers and industry workers that New York is committed to 

attracting film production and economic development, and will work to offset some of 

the incentives that our foreign (and state) competitors offer to filmmakers.   

 

Thank you for the opportunity to hear our testimony today. 
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NOTES: 

*Tax contribution estimate achieved by taking New York’s $607 million in total 

production expenditures and dividing that number by 903 commercials shot in 2015 in 

NY. We multiplied 903 by $48,000 (average taxes paid per project) to give us a rough 

estimate of $43.3 million in state sales and income tax paid. 

 

**Based on 7 equivalent full-time jobs for every commercial, and 1.44 shoot days needed 

to complete a commercial (AICP’s 2013 survey data) to reach the following estimate: 

 

1,300 (total New York shoot days) divided by 1.44 (domestic average of shoot days to 

complete a commercial) = 903 commercials shot in New York.  903 x 7 (equivalent full-

time position) = 6,321 full-time job equivalents created for commercials shot in New 

York. 
 

 

Source: 2016 AICP Member Survey conducted by Bovitz, April 25 to May 26, 2016.  

 

 

For follow up questions, please contact David Phelps, AICP Director of External 

Relations at (323) 960-4763 ext. 6172 or davidp@aicp.com. 

mailto:davidp@aicp.com
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Good afternoon Chairman Vacca and members of the Committee, thank 

you for the opportunity to provide testimony, my name is Angela Miele, 

I am Vice President, State Tax Policy and State Government Affairs, 

with the Motion Picture Association of America, Inc. Our member 

companies include: Disney, Paramount, Sony, Fox, 

Comcast/NBCUniversal, Warner Bros., and our affiliated member 

company, CBS Corporation.  

 

The MPAA’s members have always enjoyed the hospitality New York 

City has to offer for motion picture and television production.  That is 

even more evident today as production has reached an all-time high.  

This increase in production means more jobs and the economic stimulus, 

for the City. 

 

As a result of the state’s successful Film Tax Credit program, New York 

is experiencing a welcome economic stimulus from this industry.  We 

are pleased to share the Governor’s Budget proposal because it includes 

an extension of that program through the end of 2022 for $420 million 

per year. According to the Governor’s release: Since 2011, when 
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Governor Cuomo took office, more than 1,000 projects have participated 

in the New York State Film Tax Credit Program, generating an 

estimated $15 billion in direct spending and some 934,000 

hires.                    

 

Since 2011, the number of series participating in the program has 

increased every year, from 24 in 2011 to 66 in 2016 — an increase of 

175 percent. In 2016, those 66 series represented more than $2.7 billion 

in spending and 160,000 hires in New York.  

 

In addition, the growth of this industry in New York City has led to a 

number of new production-related projects, pumping jobs and dollars 

into neighborhoods throughout the five boroughs.  This includes 

contemporary soundstages, studios and related businesses and studio 

expansion to the Bronx and Staten Island. 

 

Both the City and State have made significant, long term investments in 

the motion picture and television production industry and fought to bring 

and retain related infrastructure, which now graces the landscape.  Their 

investments are the result of the positive economic impact from capital 

investment and job creation as a result of motion picture, television and 

media production.   

 

This state’s Film Tax Credit program also provides the necessary 

catalyst for the growth of the neighborhoods around sustainable 

productions, which are filled with suppliers, lumber yards, hardware 
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stores, caterers, trucking companies all of whom provide jobs for New 

York residents. The growth also increases the number of well-paying 

and diverse jobs: from carpenters, scenic designers, electricians, 

production staff to actors, bookkeepers and hair stylists.  

 

The expansion of these direct and ancillary production-related 

businesses and jobs provides significant fuel for increasing local 

economic development and we therefore applaud the Committee’s focus 

on this key New York City economic engine.   

 

The motion picture and television industry is a true economic engine 

…Spending by the on-location production industry pumps $9 billion 

directly into the local economy on an annual basis. 

 

Thank you for your leadership! We look forward to continuing our 

partnership to continue growing the motion picture and television 

industry as a vibrant component of the New York City and State 

economies. 










